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J E L LYSMACK  

Vitals 
 
Website 
https://www.jellysmack.com/  
Social  

• LinkedIn 
• Facebook 
• Instagram 
• Twitter 

Founded 
• 2016 

Locations 
• Remote-first company with locations in 

New York, Los Angeles, London, Paris 
and Corte, France 

 
Strategic Snapshot  
In just a few short years, Jellysmack has 
rocketed to a position as one of the top five 
unicorn companies in the Creator Economy. 
Jellysmack (founded by a group of creators) 
detects and develops the world’s most talented 
video creators and builds massive value for 
them, while building equally massive value for 
Jellysmack at the same time.  
Jellysmack’s proprietary video data and 
optimization technologies drive huge and rapid 
social audience growth for creators, unlocking 
new revenue streams and turbocharging 
monetization. What Jellysmack has built is 
basically the “Intel Inside” to the Creator 
Economy. The company’s technology and 
services allow creators to maintain their core 
business and vastly extend their reach. 
Jellysmack is the only Creator Economy 
company solving for the most critical problems 

for creators of all sizes: Growing creator 
audiences and revenue, maximizing creator 
time, and removing financial risk.  
Jellysmack is partnered with hundreds of highly 
influential creators such as MrBeast, 
PewDiePie, Bailey Sarian, Derek Deso, Brad 
Mondo, Emmymade, and numerous others all 
over the world. Jellysmack has also built and 
scaled its own original social channels into 
some of the biggest global communities 
(Beauty Studio, Oh My Goal, Gamology).   
The company’s super-talented and fast-growing 
global team optimizes, operates, and distributes 
creator-made video content to Facebook, 
Instagram, Snapchat, TikTok and YouTube, 
helping unlock every creator’s full potential. 
 
Key Facts 
Jellysmack is VC-backed (including SoftBank 
Vision Fund as a lead investor). It’s last 
financing round is reported to be the largest VC 
financing in Europe’s history. The company has 
experienced meteoric growth and is widely 
recognized and valued as a unicorn.  

• Jellysmack has the fourth largest social 
audience in the U.S. (following only Disney 
and Viacom, and Cox), reaching ~45% of all 
Americans every month. 

• Jellysmack-managed content earns 10 
billion views per month 

 

Position/Title: VP Creator Partnerships 
Position Location: L.A. (best), NYC or remote. 
Reports To: Head of Creator Partnerships 
Compensation: Highly competitive base and 
bonus structure, Equity (stock options), benefits 
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Jellysmack: Overview   
The Creator Economy is a massive, multi-billion wave that 
is accelerating at a mind-blowing pace. The time spent on 
mobile devices has been outpacing television since about 
2018, and the gap continues to widen. 
As a natural extension of this paradigm-shifting trend, 
social video ad revenues have soared, from about $29B in 
2017 to $850B in 2020 and climbing rapidly at roughly a 
40% clip.   
What’s most noteworthy for Jellysmack, however – and 
for the Creator Economy in general – is that individual 
creators, not the big media companies, are winning the 
short-form video content game. And not just winning it, but 
crushing it. Distribution platforms know this, and have 
accelerated their investments in individual creators.  

Just Getting Started 
The Creator Economy overall is still in its developmental 
infancy, and the upside is astronomical. Whereas 
American kids once all (seemingly) wanted to be 
astronauts when they grew up, the script has flipped. 
Now, a stunning one-third or more of American kids say 
they want to be a YouTube star when they grow up.  

What this spells for Jellysmack is big time O-P-P-O-R-T-U-N-I-T-Y. 
Why? Multiple reasons: 
• Overall, there are some 50 million creators out there. 
• But only about 0.1% of them are making a living at it. 
• Many creators have huge potential to succeed, but lack the time, knowledge, skills, resources, and 

money to build and maximize audience and revenue on different platforms. 
• Even the relative few creators who are the most talented and making a living at it could be doing far 

better than they are. Jellysmack is making that happen.  

What many Creator Economy 
players don’t realize is that every 
platform is different. An audience 
on Facebook is not the same as 
an audience on Instagram, or 
TikTok, or YouTube. And because 
each platform is different, and 
each platform’s audience is also 
different, it is next to impossible for 
creators to be successful on 
multiple platforms at the same 
time.  
This limited overlap between and 
among social platforms provides 
creators with opportunities to 
reach new audiences and drive incremental revenue – via Jellysmack. 
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Enabling Success at Scale 
Jellysmack’s advanced AI-enabled technology makes cross-platform success for creators possible for 
the first time, at a level and scale never before available. Using the power of its data – and a thoroughly 
advanced process of multivariate and A/B testing no other company is capable of replicating – 
Jellysmack is able to optimize content for each individual platform. This builds hyper-engaged 
communities and allows creators to reach authentic new fans with zero effort on their part.  

 
Jellysmack’s model is already proven at scale, generating highly recurring, predictable, and profitable 
revenue. The engagement parameters and value prop for creators in the Jellysmack Creator Program 
includes five basic components: 
 

1. Exclusive: Jellysmack gets exclusive rights for platforms in scope: Facebook, Snapchat, 
TikTok, IGTV, YouTube. 

2. De-risked: Jellysmack assumes the financial risk by investing its own money to grow the 
channel, via advertising investments and use of its proprietary technology to match content to 
the right audiences. 

3. No Additional work: Jellysmack uses the creator’s existing video library, and takes it from 
there, including video editing, optimization, and posting/monetization. 

4. Success-Based: Because Jellysmack works on a rev-share basis, when the creator wins, 
Jellysmack wins. Jellysmack collects media revenues from the platforms and pays back a share 
of the benefits (after recouping initial media spend to grow the channel). Creators can sit back, 
continue creating, and collect checks. 

 

Defensible Proprietary Technology 
Jellysmack’s offering is grounded in complex and fully defensible technology. The company’s unique 
asset and core IP is its technology platform, fueled by accumulated proprietary data.  
Through the accumulated experience and data expertise of its first five years, Jellysmack has 
essentially “cracked the code” of how to optimize, distribute and monetize content across its in-scope 
platforms, at scale.  
And this is the only company in the world able to do it for external creators.  



Opportunity Monograph | Jellysmack | VP of Creator Partnerships 

Contact Jason Navarro: (m/txt) 650.799.6816  jason@JJAVentureSearch.com  

Jellysmack combines technology and data 
across a multi-step process to achieve 
success and scale: 

• Jellypulse sniffs out and qualifies 
creators who are top candidates for 
Jellysmack’s offering. This includes 
scoring creators by platform, clustering 
creators into custom categories, and 
employing data-driven testing 
protocols.  

• Jellycore enables the company to 
operate creator channels. Functionality 
includes video editing, multivariate 
testing, smart social CMS, and 
revenue optimization. Jellysmack’s 
team of editors, copywriters and 
graphic designers may create up to 30 
unique combinations of each creator 
video. 

• Jellyboost helps grow creator 
audiences, using content consumption-
based targeting and ad campaigns 
optimized at scale. 

 
 
The Long View 
Although Jellysmack currently caters primarily to top tier creators (top 25%), its longer term vision is to 
build the definitive platform that will be the one-stop-shop for the entire creator class.  

It has recently launched a Catalog Licensing 
venture that pays creators an upfront 

lump-sum of money to license their YouTube 
back catalog. This allows creators, who are 
limited in traditional financing options, to get 
much needed funding to grow their business. 
Jellysmack has earmarked $500 million for this 
highly lucrative initiative.  
New programmatic (YouTube, Facebook, 
Snapchat) and performance marketing models 
are already scaling up. The roadmap includes 
programmatic for other social platforms, brand 
content and influencer programs, creator fintech 
solutions, SaaS models, fan engagement and 
other potential revenue streams such as 
content curation, claim management, finance 
management and more.  
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Key People @ Jellysmack
 

Jeff Olson, Head of 
Creator Partnerships  
LinkedIn Profile 
 
 
 

 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 

 
Sean Atkins, President 
LinkedIn Profile 
 
 
 
 

 

 
 
 
 
 

 

 

 

 
 
 

 
  

Michael Philippe  
Co-Founder & Co-CEO 
LinkedIn Profile 
 

Robin Sabban  
Co-Founder & Co-CEO  
LinkedIn Profile 
 

Swann Maizil 
Co-Founder, Head of Social 

LinkedIn Profile 
 

Thierry Bedos 
Chief Technology Officer 
LinkedIn Profile 
 

Mathilde Neiman 
Chief People Officer 
LinkedIn Profile 
 

Amber Tarshis 
Chief Marketing Officer 
LinkedIn Profile 
 

Axel Demazy 
Chief Operations Officer 
LinkedIn Profile 
 

Jerome Elfassy 
Chief Financial Officer 
LinkedIn Profile 
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Position Description: VP of Creator 
Partnerships (VPCS) 

Insights About this Role 
This senior role will report directly to the Head of North American 
Creator Partnerships and will be responsible for leading the Creator 
Partnerships teams to achieve sales goals across our core creator 
offerings. Creator Partnerships plays a key role in developing 
relationships and brand awareness throughout the community, being 
the initial point of contact for entry into Jellysmack, generating strong 
pipeline activity, and negotiating and closing deals with our creator 
customers.  
 
Jellysmack’s model is based on sharing risk and upside with its creators. Creator Partnerships is vital to 
the continued growth and evolution of market positioning within the creator community. As the company 
continues to rapidly develop and roll out new products to help creators build their businesses, this role 
will be critical in continuing to scale across all segments of the total addressable market. Success in 
this role will be tied to sales and revenue growth. 
 
Jellysmack is steeped in creator economy domain expertise, experience, relationships, and knowledge. 
The VPCS will be a veteran of SaaS (enterprise and SMB) sales leadership out of companies that have 
sold applications, platforms, and solutions (CRM, MarTech, CMS, Analytics/BI, workflow) into 
marketing, sales, people & culture, and other commercial organizations, rather than feature & 
benefit/feeds & speed sales of infrastructure (Database/ERP/Security) into CIO/CTO technical buyers. 
 
Jellysmack President, Sean Atkins and Head of Creator Partnerships, Jeff Olson are in the process of 
onboarding the new leadership of the Revenue Operations, Revenue Enablement and Creator Success 
functions which will support the selected VPCS. This is the perfect time to join this high-powered 
leadership team as it scales the Creator and Revenue platform and build out high performance teams. 
The VPCS’ team is currently 22 and is projected to grow at an accelerated pace in the quarters ahead. 
They are smart, young, passionate, and craving leadership, guidance, and mentoring. 
 

Primary Mandates and Must-Haves 
• Architect the creator partnership organization and solutions to leverage and scale in support of 

Jellysmack’s revenue ambitions and its robust roadmap of new product launches 
• Build, lead, grow, and mentor the Creator Partnership team that earns a reputation for being 

customer (Creator) centric 
• Leverage industry best practices across systems & tools, processes, and people to identify 

opportunities for continuous improvement critical to scaling a world class selling org 
• Establish a framework for accurate revenue forecasting and pipeline management required to 

consistently exceed objectives 
• Strategize, prioritize, and implement the Objectives and Key Results (OKRs), cadence, rigor, 

and discipline of world-class SaaS/platform providers 
• Operationalize a consistently repeatable selling methodology to increase sales efficiency and 

scalability as new products are incorporated; redevelop the sales pitch and strategy to include 
complete product menu and demos of tech capabilities 

• Champion the adoption, data hygiene and use of existing technologies (e.g. Salesforce, 
Pipedrive, Notion) that support sales analytics and drive decision making 
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• Partner with Revenue Ops/Enablement teams to develop industry leading training & 
development tools/content to enable performance and scale 

• Be an active participant in the rapid evolution of the product suite in a tight collaboration with 
Product Management/Development orgs 

• Set high standards for articulation and presentation of key messages while  promoting 
Jellysmack’s value proposition to prospective customers within a highly competitive market 
 

Other Key Requirements and Responsibilities   
• Strong empathy for customers AND passion for revenue and growth 
• Systems mindset.  Ability to craft a consistent and repeatable sales operating system that scales 
• Experience building and managing scaled sales teams in a fast-paced, high-growth environment. 
• Ability to roll up your sleeves, experience personally closing deals (i.e. not managing from an ivory 

tower). 
• B2B, SMB and SaaS experience preferred. 
• Ability to manage influence through persuasion, negotiation, and consensus building. 
• Analytical and process-oriented mindset. 
• Demonstrated desire for continuous learning and improvement. 
• Developed and mentored great talent while building and motivating high achieving teams 
• 10+ years demonstrated progressive experience in a sales leadership role with a track record of 

launching new products and exceeding goals 
• Relevant Bachelor’s degree 

Personal/Cultural Characteristics 

Our commitment to diversity and inclusion at Jellysmack, we believe that the best ideas come from the 
diverse cultures of our team members. Our commitment to inclusion across race, gender, age, religion, 
identity, and experience drives us forward every day. Creating a work culture that is safe and 
comfortable for our people to flourish is our main focus. 

• Self-starter who Gets Stuff Done! Hands-on doer and not just delegator with unquestioned 
work ethic, a bias toward action, fearless and independent; Able to operate in uncertainty 
without a lot of direction. No-ego; preference for giving credit, not taking it.  

• Player Coach: Exceptional people leadership skills; ability to acquire, develop and retain top 
talent. Nurturing/coaching style; loves to teach, develop, and grow talent so they can thrive; 
brings a reputation for having turned out successful leaders in his/her wake.  

• Consultative with a data-driven and analytical mindset. Strong strategic, analytical abilities and 
intellectual curiosity to drive performance and solve business challenges. 

• Ambition, Excitement & Can-Do attitude: A positive outlook and spirit who’s at home on a 
team of go-getters; driven, high energy, with a fire burning to build, deliver for clients and beat 
the competition  

• Agile operator: Highly organized; able to dynamically react to changing market needs; a knack 
for prioritizing activity, marshaling, and deploying resources, problem-solving, and course 
correcting quickly when a turn gets missed. 

• Entrepreneurial: Nimble and adaptable with an iterative test & learn approach and a figure-it-
out-and-get-it-done mentality. 

• Great Communicator: Articulate, persuasive presenter with confidence and charisma; a gifted 
listener. 

# # # # # 


